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NatioNal Bike  
ChalleNge
Gains Momentum



WWith a 2014 goal of rounding up 50,000 riders to 
pedal 30 million miles, the National Bike Challenge 
is, in the words of The League of American Bicyclists, 
upping the ante once again. And based on the event’s 
track record, there will likely be no backing down this  
time around.

According to the organization, more than 30,000 
riders logged almost 19 million miles in 2013 alone. 
Now a massive health, wellness and fitness initiative 
that spans the entire United States, it’s hard to believe 
the event began back in 2008 as nothing more than a 
handful of Kimberly-Clark employees tracking their 
bike commute to work. 

According to Rob Gusky, ambassador of cycling 
at Kimberly-Clark and one of those early few, the 
company program grew rapidly, eventually turning 
into the Wisconsin State Challenge in 2011 and again 
transforming into the National Bike Challenge in 
2012. And the growth hasn’t wavered since.

The gist is straightforward: Each day that you 
bike at least 1 mile, you get 20 points along with an 
additional point for every mile covered that day. As 
participants from all 50 states get motivated to join 
this nationwide movement, cycling enthusiasts and 
newcomers alike are brought together to challenge 
themselves, their colleagues and their communities 
to ride more while competing at the local, state and 
national level.

“I think one of the reasons the Challenge has been 
successful is it helps an individual feel that they are 
part of a larger movement,” Gusky notes. A sense of 
community is another clear reason for the event’s 
success. In addition to the ties and camaraderie that 
can be built on a local level, there’s also a larger sense 
of unity generated by online involvement and the 
ability to share biking stories with one another re-
gardless of location.  

Although the event is still relatively young, the 
positive impact has been made clear in a number of 
ways. “As more people bike to work, that’s a big en-
vironmental benefit,” Gusky says, pointing out that 
there’s less fuel used and fewer emissions as a result. 
“Riders can fully enjoy being outdoors knowing they 
are contributing to keeping their bodies and the en-
vironment in shape,” he adds.

What has struck him the most are those personal 
accounts of how the Challenge has inspired individu-
als to pedal their way to better health. David Powling 
is a prime example. Following a stage III melanoma 
diagnosis in 2009, Powling changed some of his eat-
ing habits and joined the National Bike Challenge. 

Seven weeks and over 500 miles into the competi-
tion, he had his biannual health checkup and the dif-
ference was evident. With the help of regular biking, 
Powling’s body fat was reduced by 33%; he earned top 
marks on VO2, flexibility and strength; and at the age 
of 51, he had the blood pressure of a teenager. “I knew 
I felt fitter and leaner through biking,” notes Powling. 
“This was the proof.”

Powling’s success story is one of many, and as 
planners and participants look ahead to the 2014 
Challenge, a number of logistical improvements help 
ensure there are plenty more to come. “One major 
change is that the National Bike Challenge will now 
have its own attractive website, which allows the in-
troduction of a number of new elements requested 
during the 2013 participant survey,” Gusky explains. 
A new search will make it easier to find other riders, 
teams and workplaces. For companies, enhanced ad-
ministrative tools and reports will also be available.

Apps make it a cinch to participate for those who 
have a smart device. In past years, Endomondo was 
the only one used for the National Bike Challenge. 
For 2014, the options have expanded with the addi-
tion of both MapMyRide and Moves, which auto-
matically records any walking, cycling and running.  
Distance, duration, steps and calories burned for 
each activity can easily be viewed as well.

“One thing that hasn’t changed,” Gusky adds, “is 
the Challenge is still offered free to everyone and ev-
ery company and organization in the United States.”

This year’s Challenge runs from May 1 through 
September 30, and participants can join at any time 
as either an individual or a team. To sign up and learn 
more, visit nationalbikechallenge.org.

The League of American Bicyclists will be offer-
ing free webinars this spring geared toward helping 
local companies and advocacy groups get organized. 
Gusky also recommends contacting your local bike 
club to see how you can help out. If it isn’t hosting 
a local challenge, suggest that it does. “It’s free and 
easy and a great way to get people connected locally,” 
he says. 

As the 2014 start date begins, get those legs 
warmed up and get that bike ready. It’s time to ride 
on, America.        AF
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